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1. Types of qualitative online
reseadrch
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Qualitative online research. Types

Qualitative online research methodology is based on common for Internet users
means of communication: forums, blogs, chat, messenger etc.

i Qualitative online research
| types:

e online focus groups (OFGD)
¢ online forums/bulletin boards
e online diaries

¢ online interviews

e Delphiblog

e Expert online panel

e Desk research (Blogoscope)
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Online focus groups
Method characteristics

H

Purpose:

e Spontaneous judgments
e Programs, sites and advertisement testing

e Chat (With the help of specifically
developed software)

e 8-12 people (in one FGD)
e There can be several groups (minimum 2
recommended)

Terms of project fulfillment:

e OFGD conduct — about two hours each
e Analysis — 3-4 days
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Online focus groups

Advantages and disadvantages

Compared to

classical FGD

advantages

disadvantages

B S
e Faster
e Less expensive

e Possibility of simultaneous communication with
respondents from different cities

e Possibility of niche TA studying

e Do not yield to FGD in quality and quantity of
received information in case of simple objectives

e Absence of personal contact -

e Problems of control (simultaneous presence of all
participants, junction of all participants in
discussion)

e Respondents should be fluent with computer and
keyboard

o Difficulties with projective techniques application
— lack of group dynamics

It is worth mentioning that the above-mentioned online FGD disadvantages can be overcome through video-chat

implementation, in which moderator can see participants, communicate with them and track their non-verbal G ‘FK

reactions. However, at this moment, because of technical possibilities limitations, the given option is hard to
obtain (insufficient carrying capacity of broadband internet, absence of web-cameras with most of participants)
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Online forum/bulletin board

Considered to be the most effective online method, has no analogies offline

Purpose:

e Category, product, brand
perception, U&A

e Testing: visual materials,
advertisement, banners...

e Forum/bulletin board

e 10-15 people in each forum

Terms of project fulfillment:

¢ Conducting of one forum — from 2
days to 1 week depending on
objectives

e Several forums can be conducted
simultaneously

e Analysis — one week
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Online forum/bulletin board
Advantages

Preserves benefits of online FGD, however is a more convenient
option for participants and moderator:

Compared to online

FGD

e Respondents answer questions 1-2
times per day any time and in any place

e The researcher gets a quite sufficient
amount of information ready for analysis
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Online diaries

Purpose:

¢ Basic ethnographic research — offline
diaries analogue

o Allows to study respondents’ every day
behavior in certain sphere

e Online blog (diary) keeping — every day
infill

e 5 to 30 people

Terms of project fulfiliment:

e Infill: 3-4 days to 3-4 weeks
e Analysis: up to 2 weeks
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Online diaries
Advantages

Economic option of offline research, bonus of
interactiveness

Compared to offline
diaries

-+

e Large amount of information, possibility of
texts, photo, video, pictures installation, etc.
for getting a more vivid picture

e Possibility of enduring observation (up to 3-
4 weeks)

e Interactiveness — possibility to communicate
with respondents and ask clarifying questions
in the course of blog infill (absent in offline
option)
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Online interview

Realized in two options

Online interview with consumers I

¢ Conducted with the help of special programs
for OFG or through common messengers

e Advantages — time and money saving, time
and place comfortable for moderator and
respondent

Online expert interview:

e Significantly simplifies recruitment of hardly
accessible audience

e Conducted in time comfortable for
respondent

e Can be conducted in several stages (for
instance, respondent needs time for data
specification or it is necessary to comment
on some process in its dynamic)
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GfK Emer (Spain) experience

What is Delphiblog?

¢ Internet discussion (bulletin board) with Client,
studied category experts and GfK researcher
participation, with the last one moderating a
forum and analyzing results

Methodology

e  The study is conducted in several stages:

1. Initial studying topic discussion (for
instance, some market condition,
prognosis of its development, perspective
of new product introduction, etc.)

2. Analytical report preparation

3. Report discussion with the same experts
who participated in a forum — in online
interview format, getting more precise
expert definitions, comments and
recommendations

4. Report final version preparation
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Expert online panel
GfK NOP Experience

The history of creation

Launched in 2004 in Great Britain as an expert
panel of large (50-500 employees) corporative
clients of British Telecom within Voice of the
Customer Online programme project
Target audience — IT directors

Key tasks

The main application spheres:

e  Studying current behavior, decision making,
clients attitude to various topics, etc.

e New proposals of BT (British Telecom) testing U mmm—
e  Crucial topics, sore subjects studying

e  Marketing communications observation and
analysis

e Successful innovative project

e High degree of panel participants
involvement, as well as their cooperation
with BT employees
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Desk research (Site-Sonar)
GfK Emer experience

What is Site-Sonar?

e This is a selective monitoring of online territories
connected with studied brand, product,
category, phenomenon

e The name of this type of research was borrowed
by us from our Spanish colleagues (GfK Emer)
that actively use this method

Methodology

e In fact it is a desk research in Internet, allowing
to get information regarding image, positioning,
trends, data about different target audience
segments, etc.

e Sources: specialized forums, blogs, chats, etc.

e The most common usage spheres: set up
Delphiblog (experts identification) as well as
trends studying

o Il A research does not require fieldwork
conduction that allows to significantly lower
project costs and terms of its fulfill
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2. What qualitative online research
can and can not
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Qualitative online research
Opportunities

e Sincere answers
e  Absence of moderator/interviewer
influence

They allow:

e Discussion of various topics in question-answer
format, getting spontaneous opinions/evaluation
regarding different stimuli, brands, etc.

e Testing advertisement, visuals

e Basic ethnographic research (everyday usage
practices description/ product choice, photo diaries)
e  Studying hardly accessible TA (experts,
corporative segment, high income segment, etc.)

Are good for:
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Qualitative online research
Limitations

They don't allow:

Aren’t good for:

e Nonverbal contact — behavior analysis
e Don't provide group dynamic, projective
techniques are hard to apply

e In-depth/projective image, positioning, etc.
studying

e Detailed U&A studying

e Ethnographic research connected with necessity
of direct/ visual consumers behavior observation
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Qualitative online research
Bonuses

e Fast

e Comparatively inexpensive
e Large amounts of information immediately ready
for analysis

Reduction of project
terms and budget

e Social barriers elimination (especially important for
“sensitive” topics: money, sex, religious/political

views...)

e Elimination of time and space limitation (especially
important for busy people, hardly accessible

audience for offline research)

e Psychological barriers elimination (even introverts
express their opinions on the topic, respondents are

in circumstances habitual for them and experience

no pressure)

Barriers overcome

GfK
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Qualitative online research
Peculiarities of results interpretation

... We are speaking only about Internet users and
the results can not always be extrapolated on other
consumers

... online users can differ substantially from non-
users of Internet due to specifics of Internet users
profile, as well as involvement in Internet
environment

What should be

remembered?

... While studying product information search
sources/channels online information sources will
prevail with Internet users that can be not typical
for other consumers




3.Case study. Crisis
research




3.1. Project methodology
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online research
Design

e Research design represents combination of two methods. We
have used online forums and online diaries

e The first stage. 4 forums
e The second stage. 8 online diaries

e Men and women: age — 20 to 40 y.o.

e Average to average plus income

e Citizens of Kiev, Kharkov, Dnepropetrovsk, Lvov

e Active Internet users (use it two times a week and more often)

e Time of research conduction: February-March 2009
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The first stage

Forums

Studying
objectives

Methodology I

e To define term *crisis’ in costumers’ eyes — definition and
perception

e To study consumers’ self-definition in times of crisis —
impact on basic values and priorities

e To study the impact of crisis on financial/purchasing
possibilities of consumers

e 4 Forums, 10 to 14 participants in each (distribution by
age and income)

e Forums duration — 3-4 working days

e At the beginning of the day moderator left questions to
which participants answered during the day. Moderator had
an opportunity to ask specifying questions, participants had
an opportunity to discuss things interesting to them with
each other

GfK
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online forum
Example of technical realization (1)

e In the forum accessible for its participants only moderator creates a topic and asks questions,

to which forum participants answer any time convenient for them

Mopepatop D Hanucane: noHeainok Bepezna 16, 2009 11:27 am  Tewa I'IDBiﬁDMnEHHﬂI AeHe 2, MoHeseneHKWKE, 16 MapTa'

Nofpara BpeMeHH CyTOK, YE3XAeMLIE YUACTHHEKW dopyMal
¥AAUHOro ECEM AHA K %0pallero HacTpoeHHAlll

{ Cnacybo Bam OoNBWOE 23 OTEETE Ha BOMPOCK MNATHALE! MHE ORIND O4YEHE HHTEPECHD MY YHMTaTE!!!

2 Hamuk 3: 10,032,09

Moeigomnene: 75 & CEFOAHA MEHA MHTEPECYOT BONpOCH O0MNes KOHKPETHEIE: O TOM, HACKONBEKD K K3K HHEHHO KpM2aKe 3agen Bac nMyHo, He SoRTeck NOBETORATECA, ECiK BaM KaxeTca, 4To
Bl y3e OTESTHNM Ha KaKoH-TO M2 BONPOCOE - MOXETe NoAYMaTe, K3k pacckazate MHe 08 aTomM Gonee geTaneHo ' OTeauakTe, NoXanyAcTa, Kak v B NPOLWALIF paz - ¢
HYMEDaLMER,

1.KaK NoBEAMAN NH KEPHEHC Ha Bac v Bawy ceMera? Marenmnca i Baw nMYHeld goxog v goRofd Bawed ceHer © NPHE000H KPWEIKCaT? B KaKky CTOROHY K NOYeMy — 470
nporzowno? Kak Bel cefa YyBCTEYETE B 3THE YCIOEMAR?

2.M3HMEHMNOCE NK Balle OTHOWEHWE K #KW3HKW, NOBEAEHWE KM 06paz HM3HW C NpMXog0M Kprsmca? KakkK obpazom? MpreegrTe, NOXanyHcTa, NpUMeps.
3.M3HMeHMNKce NK BawM TpaTtel? Ha 4to Bel cTank TpatkiTe OonklWe ABHEr, 4 Ha 4TO MeHbWe? MNodyemy MMEHHD Takoe pacnpejeneqHye Gogxeta?

4.£EaTaeT N Bam AeHer Ha Ece HeobxoAMMOE? OTKNSABIEAETE N Bkl AEHEMM? CTany NW Bel OTKNaALIEaTE BoNbWe/MEHLLWE AeHEr? N0 KakkM cooBpaMeHHamM?
5.CTanM N Bel Ha YemM-NKED SKoHOMMTE? KaKkad cTaTed BalWKy pacTpaT cokpaTnace Bonelle Ecero? MNodemy? A Ha YeM Bl HE SKOHOMWTE?

Horopu [J'E.‘bnpmhing [5733 nn 2 email
FecnoRpeHT O Hanucane: noHeainok Bepezna 16, 2009 6146 prn TemMa NoEAOMNEHHA! @

3 Hamu 3¢ 16,03, 0% ,D,Dﬁpblﬁ BEHED!
MoeigoMneHe: 14 C CaMoro Hadana xody NofnarogapkTe 38 E03MOXHOCTE ELICKA3aThe CEOE OTHOLWEHKE K KQH3KCY M TEX EONPOCOE, KOTOPLIE OH 33TPOHYN. HadeHck, 4TO NONYy4eHHaA B
SBIAKMI AHENPONETROECK  yone qpCKyYCCHM MHBOpMaLKA ByaeT BEOCAPMHATS HALUKMHK NONMTHEAMH K3K (BO3MO¥HO) AONOAHMTENEHAA MHBORMaLKMA K AEHETEMID, 3 HE NPOAONMEHHID PYFaHH,
KOTOPRYH) OHM AEMOHCTRHPYIT K3¥ALIA AeHE,
TEMEQL OTEETE HA EONPOCH:

1. 03, KPHEMC NOENMAN Ha 40X04 Haler CeMeW, Ha MoeR paboTe (YEPAWMHCKMA MOCy4apcTEEHHEIF $UMHED-TEXHONOMMYECKMA YHHEERCMTET) HaM OviNK ypezaHel HaghaekK
23 CTEMEHE H 2eaHMe. MNpaega, y#e B HapTe ece OGN0 BOZEPAWEHD. HO TOT MAKCHMYM, KOTODEIM Mel MONYYaNK B BMAE H3A0aE0K BCE PABHD YOEZAH, ¥ MOSMD MyXa,
KOTOpEIR paboTaeT Ha #MENS3HON 40POrE W ABNASTCA CLEMNBLLMEDM, 3apnnNaTa cokpaTinace B 3-4 paza gnA 3Toro ce0Ha, 370 M MOHATHD, BEAE OHH ¥HEYT 23 CHET
rpY30BLIX MENEEDI0K, KOTOPLIE CEMYAC MPaKTHHECKK HE MOOWIB0AATCA, O MOEMUAX EO0OWE AYMATe HE MAMXO0AMTCA, NOCKONLKY A BULE NOMNYYAH ASHLMM M0 CO4 203 aHMID
pefieHka 40 Thex NeT - Uenklix 144 rpH - TO KOHEYHO, HEMHOMD NOMOF3EeT, X0TA TEMEMb MX BRIMNAAYWEANIT HEREMYNAPHD, padewe 13-15 4KCcno A YeTKO 3HANAa, 470 CMOry
"nepecyvaeTsk"” 0T 33pNNaTel 40 AB3HCA, CEMYAC 3TO NOAAP0K.

TO, UTO A YYECTEYHD © MPMKOA0M KEQH3IMCA - KpakMHe NPOTHEOREYKMED, NOCKONLKY A GHIAMETHHE - To BOoAE Akl M HE KOCHYNOCk, MBI AONYYaeM pEryNARHD 3apANaty. Ho
OCHOEHOM HAW KOPMMAEL, - MOM MY, N0 8ro 2apnnate Y4apuno cHibHD, NAME0AMTCA H3X0AMTE BO3MOMHOCTE AONONHWTENEHOMD 3apafoTka He NpWEeran K B3ATEaM (M
3TO NpAaeAa, KTO Okl 4TO HW FOBOQKA, BcTe Kaheapel, rae He GepyT),
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online forum
Example of technical realization (2)

e Forums imply a possibility for moderator to ask specific individual questions, probe answers

PecnoHpeHT

D HanucaHe: n'ATHMUA BepezHa 132, 2009 4122 prn TeMa NOBIAOMASHHA! ‘3

2 HamMM 2 13.03.09
MNoeigoMneHe: 7 HezalWHWEHHEIE CNOKX HaceneHWA, KOTOpEE OCT3TCA fes 3dpnnaT, . OrpoMHEelMH gonrarMd no Kpedrtady Ma-2a aCTRPOHOMHYECKHM BRIDOCLWME NPpOoUeH

3eigku: fIHeNponeTposck o Muuyn AnA MEHA 3TO CTRaX Nepes GnuAcadiuKm ByAYLIL e, 0TKa3 0T 3anNNaHMPOESHHOMD POXAEHHA PEBEHKES - TaK KaK HET YEEDEHHOCTH B 33E
SKOHOMMK, JeMCTEMTENRHD NO¥ACk CNATE, HE 3HAELWE, OYAET N YEM 33BTHA HAKOOMHTE MYyH¥a MM 33 4TO KYOMTE 2%,
3.MoCKONLEY A #HEY B KDYNMHOM NPOMEILUNEHHOM rOpoge, TO NEPELIE NPOAENEHHA - 3TO MACCOELIE YEONEHEHKA C NPEANpHATHH, MOEANEHOE 33
pazryn NPecTYNHOCTH - ByKEankHo ewe MecAL Ha3ad NKAM C AMCTONSTaMM 33CKAKHMBANM B MARLWRYTIEM W cobMpand ¥ ningef AeHsrk 1 20naTa. & aTo OTYaAHME
BNHzKHY, SHAKOMBIR, COCEAEHM, KEOTORRIM HEYEM MNATHTE KPEAHTEI,
4 PazyMEETCA 2aMeTHNa. HeMHOro NOETORHICE - BYKEANEHD ECE NKOAM 03ab04eHEl BONpOCoM rae BpaTe AeHErM Y4To00E ONNaTHTE KPEAHTE, HAKOPMHTE CEMBHD M KaK
CNEACTEME OTNEYATOK 2a00T Ha NMUE OyKEaNkHO Ka#A0r0, 4a%e TexX, KT0 0 KQMIMCE BULE MECAL, HAZaJ CNEIWLAnN TONsKD M3 TENEEHM30pa. BCce pazroe0psl CEOAATCA K
fapaaky KOTOPLA TEOPUTECA ¥ HAC B NONMTHEE M MEANEHHD, HO YEEROEHHO 3PEET MACCOEOR HEAOBONLCTEME, BOKICE UTO Y#E KaXAkM ETOPOM rOTOE MATH OTCTAMEATE
CEOE NPaeo OyKEaNLHD C OPYHHEM B QYKaX,
5. Moan G0ATCA OCTATREA HA YNMUE, OCTATeEA e00fwe Ge3 Kakky-Nuio coeACTE K CYWECTEOEaHMK, G0ATECA NPECTYNHMKDE, KOTOPKIX CTano Ha nopasox Gonewe,
MPEACKAZLIEANDT M ECIOMMHAT 90-2,. N3geHHe HALKMOHANEHOH BEANMTEl, TAKXE HEOAHOKPATHO A CTankMEanack C Npe4nonoMeHMAMH 0 TPaMaaHCKoR BEOMHE, CTPaLHD

¥MTe CTano!
Aoropu [J'Sﬁnpmhim.J [ETD nn_| [_"?:lgemail ]
Mopepatop DHanuearne: n'aTHHLA BepezHa 13, 2009 4:30 prn TemMa NoEIACMAEHHA! @

To: PecnoHgeHT

5 A BCTE MK K3EWME-NHAD NONOXHTENEHBIE HOHEHTE B KpH3Mce? BHaKWTE NK Bl K3KOR-TO NOIXTHE?
3 HawWu 2! 10.03.09
MoeigoMnede:! 73

Aoropu fﬁnpmﬁinb} [E,da nn ] [Eemail ]
O Hanucane: n'aTHHLA BepezHa 13, 2009 4:54 pm TerMa NoeigoMneHHA: @

PecnoHgeHT

3 namm o 19,009 KaKkol NOSHTHE B KpK3Kee? Pazee 4T0 NageHHe K pasean SKOHOMHMYECKoM CMCTEME NMPWEBLET K HOBOMY YCTROMCTEY MADOEDH JKOHOMMEW, HO 3TO TaK CKazatk

MNoeigoMnede: 7 rnofaneHD. & cyOEeKTHEHD NO3MTHES A HE BMA#Y Bo0OWell!!
2eiakk: AHenponeTpoEck

Aoropuy [J.'dmpmhim.J [E._'@ nn ] [_Qfemail ]
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online forum
Example of technical realization (3)

e Forums also allow respondents to discuss things with each other

PecnongeHTi

3 Hamw 3 13,032,029
NoeiaomneHe: 4

Aoropu

PecnoHgeHT2

2 Hamu = 16,03.09
MoeigoHneHe: 4

HAoropk

PecnoHpeHT1

3 Hamw 3: 13,03,09
MoEigomneHe: <

HAoropu

‘oNpegenernia), ECM #e HAUMHABTEA HTO-TO BLLE XyX¥Ee, TO 3T0 ¥X¥e apMaregaoH

D Hanucane: cepeaa bepezHa 18, 2009 2:42 am Tema NoEigoMNeHHA: @

1.MHoro M Bel AyMasTe 0 KpHadce? YacTo nW Bul obcy#aaeTe 8ro ¢ oKpy a1 ? C ke HavBonese 4acTo M B KakoM Knye?

- 0 KPHZMCE CTAPakock He AyMaTe, OOCY#0aH ero Korga yoneilWy MW NpodKT ai HOBOCTKM N0 3TOMY NOBOAY, B OCHOEHOM C MYMXEM MM C COTPYOHWESMH,

2. KakrM Bel BMOMTE CcEOE DNMxaree Byaywee? Yero Bel 0%MA3eTE — YNYULLEHHMA MK ¥EyALWEHWA CHTYaUKMKM? ONUWKMTE, MOMaNyACTa, Ball BApHMaHT PasEUTHA
COBEITHA B TEYEHME CNEAYIOW era roga

- paHeWe GeiNo MHOMD NNAHOE, KOTOPEE NOCTEMEHHD OCYLLECTENANKMCE, 3 TENEPE BCE 2aMepno, Tak YTo A He 2Hak yTo ByaeTt ganelwe, KOHEYHD A Hagece
MOAOHKMTENEHEIA KOHL, AaHHOR cMTyaumny, Ho 3710 ByAeT HE cKOpOo, MOMET BCE M HAYHET HANaXMEATLCA, TaK NOTOM HAYHYT MOTOEWTCA K HOBEIM BEIDOpaM, 3 A

CTPaHEI - 3TO HOEBIA KPKEMC..

3.4ero Bel onacaeTeck Gonklue Bcero? Kakve Hanbonee peansHeIe yrpozsl B GnMxaiwed Gyayw e Bel gnd cefa eMguTe?

- BoMkbLWE BCEID ONACAKICE TOMD YTO MOEM 33pnnNaTel HE GyAeT XEATATe HA caMOe HeEoAxoaMHOE, EBde FOMEHA 00BCUEHHMESETCA, 8 2apa00ToK HE YERNMUKMESETCA. .
4.Kakrry Bl BHAWTE BOZMOXHEIE NONOXKMTENEHEIE M OTPWUATENEHEIE NOCNEACTEWA KOM3MCa?

- NOAO¥MHTENEHEIE HE EMXY MNOKS HHMESKKME, 3 OTPHUATENEHBIE - 3T0 A2honT, KOTOPBA MEl Y 3¥E NEDEHRMEATH.

5.Kak Bel npegnonaraete, 4o0M0 MM NPOSAMTCA KQMEAC B CTRAHE M YTO M3HEHKMTCA B BAlUER ¥WM3IHK © B0 yXo0g0M7?

B H3LEA CTPaHE KOM3KMC MAET HENPEACKA3YEMO, B OTAHYMK OT 4P, CTPaH MAPa, Tak YTo 4aTy Bro 0KOHYaHWA, HEEEPHOE, KMETO HE CHOXET NPEACKa3ate. & 410
HM3IMEHMTCA B MOSH #M3HM 33BHMCHMT OT TOMD K3K OH 33K0HYMTCA (MON0%MTENEHD MAK OTPHMUATENEHD)

[&ﬁnpmbina {s:dﬁ nn ) (2 email
D HanucaHe: cepena Bepezna 18, 2009 11:56 prm TeMa NoBigoMieHHa: @

PecnoHgeHT!  Hanucae:

& 4TO M3IMEHWTCA B MOEA XMIHM 33BMCMT OT TOMO K&K OH 33K0HYHTCA (I'IDJ'ID)KI‘ITBJ'IbHD KK DTDHLlaTBJ'IbHD)

MO, CaMO0 NOHATHE "KpMIKe NpegnonaraeT BnaronpuATHLIR ero Mcxod: MoTaMy KaKk ecni U4To-TO NNOX08 33KAHYMBEABTCA, HAYMHAETCA YTO-TO Kopowee (no

(Enpoging (BH o ) (B emai )
D Hanwucare: HeTeep Gepezna 19, 2009 8134 am TemMa noeidoMasHHA: @

PECNOHAEHTZ Hanwcas:
PecnoHgeHT! Hanwcae:

A UTD ME3MEHMTCA B MOSH ¥HMZHH 33BHCMT OT TOMD KaK 0OH 33K0HYHTCA (I'ICIJ'ID)KMTEJ'IbHD HAK DTDHLLaTEJ'IbHD)

Mz0, caMo NoHATHE "KpKsKc’ npegnonarasT GNaronprATHLIE 8ro Mekog, MNoToMy KaK 8ciK Y4TO-TO NNOXK0E 38KaHYMBAETCA, HAYMHABTCA Y4TO-TO
ROpoWee (Mo oNPegeneHkio), ECiK #e HAHMHAETCA HTO-TO ELLE XY HE, TO 3T0 YHEe apMaregsoH (]

270 NOHATHE ToNeko NMPELMONONAET, HO HE BCTE 33KOHOMEPHOCTE, TEM Bonee B HAWeH CTPaHe, 3TO MOMET ANMTECA O4EHE GOAMD M MOMHO ML KOHL OA4HOMD KPHaEMCa
M HaYyano Apyroro’

(Grpowing) (EE on )
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online forum
Example of technical realization (4)

e Each respondent has an opportunity to communicate with a moderator privately, with the help
of personal box (private message)

MosigoMNeHHA
Monepatop

O Hanucane: n'atHMua GepezHa 13, 2009 11:40 am

YEANAEMEIE YUACTHHEM]
; CnacKfo BCEM KTO ¥XE 3apervcTpHposancal
& t

3 HamW 2: 10.02,09 A0 HaYana AMCcKYCCHA OCTAeTCA HECKONbKD Yacoe. Bonpockl NOABATEA CEMOAHA ED BETOPORM NONODEMHE AHA, OPHEHTHPOEOYHOE BpemA 15.00-16.00.
MNoeiaomMnede: 75

Aoropu dillpmﬂnjéé nn i?-_ﬂ” email

GfK.com.UA
OHAaMH-0NpOG
lEJ Aonaomora

@I‘Iol.uylc @CHMCDK YUACHHEIE @prnm
@I‘Ipocbinb 18] Hogux NpHMEATHUY NOBIAOMNEHE HEMas

Tema noeifomMnedHa: CTapT dopyma

@ani,u [ Mopepatop ]

Bxiaui @ Binicnani Buxiani @ JbepexeHi
£)sipnosias) GfK.com.ua

BxigHi :: MoeigoMneHHA
Big: PecnoHpgeHT

Ao Monepatop
HanvcaHe: 4eTeep BepesHA 26, 2009 3:29 am

Tema: Mepernan Moro Wo4eHHKES (BIETOPOK 24 GepesHaA)

KaTta A %oTina 6 cNMTaTHCA 44 BW Npornagand Mo TeMy BisTopok 24 GepesHA OcKinbKH HE 3aNHWKAK MEHi 3anMTaHHA, Y4 BK He 3ae#aq ByaeTe CTAEHTH MMTaHHA? Hanepea AAKYH 33 BigNoEias.

SAEpEerTH NOEILOHIEHHA BHAENHTH NOEIAOMIEHHA
signosigs

Baw 4acoenii noac: GMT + 2 FoamHk
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The second stage
Diaries/blogs

Studying
objectives
Methodology I

e To study consumers buying behavior during the crisis

e To define consumers micro-strategies in reaction at crisis
economic conditions

e 8 online diaries

e Diaries were infill by men and women of 20-40 years from
4 cities: Kiev, Kharkov, Lvov, Dnepropetrovsk

e Each of the respondents at the end of the day described
how he had spent his day — where had he gone, what he
had bought, how changes coming with crises had influences
his decisions
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online diaries
Technical realization example (1)

e Respondent creates a topic for every day in which he describes his day, according to

instruction received from a moderator

GfK.com.UA

QOHNanH-onpoc

Iz',{l,onomora @nDUJYK CnncoquaCHMKiB @prnn

|E|I'Ipo¢|inb |§|HDBHX MPHMEATHHX NOBIAOMNEHE HEMaE @' Buxia [ Mogepartop ]

JAHeBHHUK1

Mopepye:: Mogeparop

¥uacHvkm, Aaki nepernaaawTs dopym: Moaepatop

GfK.com.UA -> ilHEBHWK 1 &
MNozHauwvTH BCi TEMK Npo4YaTaHUMKA

ABTOD

yeTeep GepezHa 26, 2009 12:10 pm
Mogeparop =0
cepens Gepezda 25, 2009 12:25 pmy
PecnongeHT
cepesa Gepezra 18, 2009 12:59 pm
Mogepatop =0

Cpeaa 25 mapra 2 PecnoHgeHT 15
BropHuie 24 mapta 3 PecnoHaeHT 23

Db6pawenye MmogepaTopa. DGAzarensHo gna npouTeHuall o] Mogepatop 35

@ MoHeaensHUK 30 Mapra . PeCTGHISHT e e 31:’5@9 10:35 am
PecnoHgeHT
@ BockpeceHbe 29 Mapta a PECMOHLEHT 3 Heaina BepezHa ZQ;ZD'DDQ 8132 prn
PecnoHgeHT
@ Cybbora a FacHBHRSHT 5 cyBoTa Gepezna 28, 2009 7:06 pm
PecnoHgeHT *0
cyfiora BepesHa 28, 2009 6:07 prn
@ MNatakya 27 mapta 2 PecnoHasHT 11 Peerr i
@ YeveEpr 26 mapTta 1 PecnoHEHT 2 oyBoTa BepezHa 28,.2035.10:50 am
FPecnoHieHT

MoKasyeatk Terkn 3a @ IBec:b vac - l . Bnepen! |

GfK.com.UA -> fiHeBHWK 1 Baw qacoemid noac; GMT + 2 ToanHK

CtopiHka 1 3 1

Nepefti ao: | Brbepite dopym [ .Bnepe.u.! |

: : i BK MOMETE MWCATH HOBI NOEBIAOMOEHHA B LK TeM

@ £ HOEI NOBIAOMIEHHA @Hemas HOEWX NOEIAOMNEHE @ CronoWeHHA 3 2 A 5 3
- Bl MOMCETE EIANOEIAATH Ha TeMu ¥ Leomy dopymi

@ Hoei noeigomnenna [ Nonynapwi ] @ HemMas Hoeux noeisomneds [ Nonynapri ] é!? MNpukpinneHs Bl MoxkeTe pelaryeaTi B3I -NOBIAGHIGHHA Y LEQRY Cbopl,'M!
B M mMOMETE EMAANATH B3l NOBIAOMASHHA ¥ WeOMY dopyHi

Hoei nosiaomnenna [ 3akpuTi ] @ Hewmae Hoeux noeigomnede [ SakpuTi ] B MOMETE rOnocyYEaTH ¥ UeoMy dopymi

“rou can attach files in this forum
¥ou can download files in this forum
En MOAEDYEATH Leld dopym
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online diaries
Technical realization example (2)

e Moderator, just like in forums, has an opportunity to ask specifying questions

PecnoHgeHT

D Hanucane: eieTopok GepezHA 24, 2009 4:10 prm Tewa noeigomMneHHA ! BTopHWK 24 mapTa @

. 1. ¥TRO HaYWHaNook NEMATHO NErko. 1 370 pagocTHaA HOBOCTE, TaK Kak ByaaT E03MOMHOCTE EBIFTH HEMHOMD NOPaHELWE K CNOKOHHO CECTE B MapLWpYTEY, 3 He

MoeisomneHe: 17 ETHCHYTCA, XOTE M NOAHANK CTOMMOCTE Ha NPOe3a, NHKAER MONE3YHOWHECA MAapWPpyTKOR He ¥B3EMNock, XOYell HE XOYElk, 3 Ha pafoTy e3aMTe Haa0, Ho To, 4To C©
AEHEM3MK ¥ HACEMNEHWA TYIO, BCE TAKKW 2aMETHO: CErOAHA NEPELIA Pa3 B XM3HW YEMAENS KK © BMAY 00bUHAA, HOPMANEHD OAETaA XEHWMWHE B CaMBIM NOCNEAHMIA MOMEH
BETMCKMEATCA B MApLWpPyTEY, MOYTH H3 XO4Y MApLUPyTKK; M NONE3YACE, TEM UTO EOAWTENE KOHEYUHO HE BMAEN KaK OHA 2anasvna B MallvHy, Tk KaK B 3T0 Xe BEPEMA Ob
¥HE HIYMHEN BEIPYNMEATE Ha COEAHKOND NONOCY - MEHLWHA KOHEYHD HE NNaTUT 3a Npoesg. CaMa A cToAna gocTartodHo Bnrzko, YToB 38MeTHTE, YTO OHa TakK
2annaTtkna, PaHblle TONEKD MONOAEXE MOMMa HE NPOEXaTeCA 23ALEM M TO - OAHY OCTAHOEKY,
A Ha pafioTe cerodHA AEHE ELLE TOT. 334YMAELWIECA M BNPAEAY KDM3KMC 33TPOHYN ECE M BCERX: BCE HEMHOTD 3MBIE YXE C YTPa M B TOXE EPEMA BOATCA © KeM To No
4YTO TOMMWHES CKa3aTe, & 4TO KACcaeTCA MEHA - CEMOAHA NO3BOHMNE 04HA M2 MoKy WedoB, NONPOCKMNa NepeAdaTe COTPYAHMEY YTO-TO NepeaaTte. & A 3abeina, Bo
W Ay Kakoe GyfeT HaKa3aHWe, a BeAb 3TO NPOCTO MENOYE O KOTOPOM 33BTPA HMETO HE BCNIOMHMT, & Thl Y3¥E CMAWWE M HEPEHMYEEWE, & eWwe Wwed cTan NnprarpuUresid,
MNOCTOAHHO NPOERPAET TO, UTO HAKOMLE HE MPOEEPAN W UTO HMKOMAE HE BXOAWMNO E MOE BefOMCTEO. & TYT A BADYT AONXHAE Y3E W 338 3TOT KYCOK OTEEYATh, CHAMWE KaK
Ha nopoxoeok Godke.
MaeT Aoxak. BEYUEpOM A3%E B MarasvH 3aX04WTe HE NpWAETCA. [ OTrOBOPKa A3%Ee HE B AOXAE, 3 B STHR 2N0NONYHHEIX JEHEraX. Bpode M NonyYak A0CTaTodHo, HO
AEHEr OYEHE MaN0 KaK OKazanock.
Ha cerogHAWHWA AeHe - 04HAa ManeHekada pagocTe - 068l OTMEHKNCA - BeIN AEHE EAPEHEA ¥ HAWEN COTRYAHWLEIBEICTAENANACE), MNOSTOMY CEITAA W C CIKOHOMNEHHOR
KONERKoM Mory cnokofHD exaTe 40MOF. PaHblUe MOTME cNycTMTe Ha oBeg rpH 30 W BEYEpOM Yero-HUGyAb BKYCHEHEKOMD NPHMKYNHMTE MOH 3Tak Ha 80 W 370 Geino
HOPMOM,, HE TO YTO CeMYac...

2, Y70 KacaeTeA MOKYNOK, TO KPOME OMNaThl TDSHCNOPTE - HUKYAS MO AEHEMK HE YLLK,

Aoropu @npm&dng m‘? @& nn
Moaepatop O Hanucane: eieTopok GepezHa 24, 2009 5:11 prn Tema noeiaoMneHHs ! @

Bbl HANMCENM, 4T0 PaHBWE MOMKW N03B0NMTE cefie NOTPaTHTE Ha ofeg 30 FPWBEH, 8 BO CKOMLKD TEMNERL; B CPEAHEM, BHNMEAETCA Bam ofeg? ECiK AEWEENE YEM paHbLE
- TO KakMM 0Bpaszom Bel 3T0ro AocTHraeTte?

Cnackbo!

2 Hawmw 3: 10,03,09
Moeigomnede: 75

Aoropw &mpoltlng gdn nn E email
D Hanucane: cepass fiepezna 25, 2009 12:08 pm Tewma NoeifoMAaHHA! oTEeT @

PecnoHgeHT
s e Paukwe & cpegHeM ctoMMocTe ofega konebanace ot 17rpH Ao 30rpH. M nocne Takoro ofega 8 ofslyHo He yxuHam yxe, PaboTtam Ha KpewaTtree, GpaTe ofea o
Moeiaomnene: 17 cofBol HeyaobHo - HErge NogorpeTte. XogkK B "MyzaTy xaty" W B "34p0poEeHekk GynK", Bonklle HekKyYAE.
A TENepe XOAMM TONBKD B "3ApopoEeHekk BynK" - TaM AeWeENe, OTHOCHTENEHD KOHELHD - LIEHEI ECEPABHO NOAHANMCE. CPasy He CKaXellk, YTo NOAHANMCE - T3K TaM
Ha rpWeHy, Ta S0 Kon., a B MTOre cToMMoCTE 0683 YEENWESETEA Ha 5-6 IPH, 3 ECNH BLWE YHMHOXKTE Ha 22 paboumy gHA cnMWKoM BoneWan cyMMa BEX0AMT TENepE B
COEAHEM NPHXOAMTECA YEN3AEIEATECA B 10-12rpH, 3 To W BPaTe CynuME 33eapHOM © cofoi Ha paboTy, A yx BEYEPOM A0M3 Yero HMByAE NOKANNOPHAHER KYWAaTE,

Doropu &hnpotins g &é nn




3.2. TOP LINE RESEARCH
RESULTS
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General understanding of economic crisis term

e «Overblown» economy -

e Consumption ideology
e Irrational resources spending

Initial reasons

Economic consequences \/ Consequences for population

e Economic recession, decay - e Instability, unpredictability -
e National currency devaluation e Massive dismissal, unemployment rate
Women: growth

e Financial system collapse 7 o Poverty, decrease in level of life

e Inflation N Women:

e Enterprises closing e Backpay

Men:

e Credit payments rising
e Prices growth, population paying
capacity decrease

30-40 y.o. (rarely — positive consequences) GEK
e Market purification: removal of “extra” players

e Immovable property cost decrease

» Decrease of industries profitability,
prevalence of expenses over incomes
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Crisis influence on life in the country/city

-
Crisis consequences:

Prices

. , Problems with work
rising/inflation

Outburst of
delinquency, fraud

Decrease in
activeness of larger
cities population
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Crisis influence on people around

Negative (more
often)

Positive (less
often)

e Conversations about crisis

e The question “where to take money”
Negative mood

Aggression VS Apathy

Less rest, more work

Decrease of trust to banks, politicians, state

«Rallying» of society
Friends and relatives support
Rationalization of resources usage

e Values review — bringing relations with close
people and friends to the forefront
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Crisis personal perception — impact on respondents’ life

FOR ME CRISIS IS...

e Uncertainty about tomorrow S

e Increase of working place value

FOR THOSE ESTABLISHING

DECREASE OF PAYING CAPACITY

e Quality of life decrease:
e Economy regime
o Refusal from earlier planned events
e Cutting down entertainment budget

e Collapse of hopes and expectations VS.
Changes in life

e Change of attitude to money
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Expenditure amendment

e Food (especially important for
families with children)

e Medications and hygiene
e Public utilities, phone

e Credit paying off

e Home pets care

F‘: el T

OBLIGATORY EXPENDITURES

e (Clothes and footwear
e Leisure and entertainment

e Technical home appliances and
electronics

Sport, work-outs
Expensive food

B
|
|
L
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ECONOMY STRATEGIES

Key strategy — maximally avoid “extra” expenditures, rationalization of money-
spending

Economy strategies

e Refusal from purchases of not first
necessity

e To postpone big purchases

e To refuse from expensive trips

e To limit leisure time spending

e To plan one’s expenditures

e To buy things where it is cheaper




m Qualitative methods in online research May 21, 2009

Micro-strategies of economy

In general, women are more likely to save money in the period of crisis — they are
ready to change their consumption habits adjusting to new conditions

While buying goods of every day
usage
e To buy things where it is cheaper and/or
with discounts
e To buy cheaper and/or “simpler”
products
e To buy «favorite» products less often

and in smaller amount

e To buy inexpensive goods that don't get
spoiled in large mount for future (male
strategy)

e To take limited amount of money to the
store, not to take children there (female
strategy)
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Micro-strategies of economy

EVERY DAY FOOD
CONSUMPTION

e To go for a lunch into
less expensive places

e To buy less food for
lunch/less expensive food

e To cook more
themselves, to take lunch
from home

EXPENDITURES
FOR
TRANSPORTATION
(Kiev)

LEISURE

e To give up going to e To use less expensive
cinema, theatre, less often public conveyances

— to visit guests e To walk if possible

e To spend leisure at home e To cancel taxi usage

in family circle
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Expectations from crisis

For country
economy in
general

For oneself
personally

e Reformation of economic system, new
opportunities discovery

e Improvement of services quality due to
strong competition

e Stage-by-stage improvement of situation in
the country, return to “before crisis” condition

¢ A stimulus to improve oneself, search new
ways of development, think about future

o Further prices decrease for real estate and
land, improvement of living conditions

e Expenditures rationalization, more
reasonable resources spending
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Crisis threads

- e Further uncertainty without knowing what
SR will be tomorrow

\ e Crisis deepening:

For country eHryvna devaluation, prices increase,
economy in R | R public utilities fees enlargement
general el > e Default, «return to 90th»

e Less often: chaos in the country,
delinquency growth, civil war

e To loose work and means of subsistence

5 e Large unplanned financial expenditures —
For oneself nE" W illnesses, technical appliances breaking

personally i ] ¢ For those who have credit — fair of pawn
% property loss

e For those who have a deposit - fair of it
being not returned
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4. Conclusion
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Conclusion

> Despite of skeptics’ opinions, we consider qualitative online research to be a full
all-sufficient studying instrument that can be used as both independent
instrument and a component of more complicated complex research

> An absolute benefit of qualitative online research is the speed of its conducting
and relatively low cost

> Moreover, qualitative online research has a humber of characteristics that can
not be obtained in offline research:

>Possibility of simultaneous respondents participation from different cities and
even countries in a group/forum;

> Removal of social and psychological barriers due to anonymous
participation;

> Facilitating access to hardly reachable target groups
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Conclusions

> Assuming all the above mentioned benefits and disadvantages of
qualitative online research, they are best for solution of the following
objectives:

> Express-testing advertisement materials for other communication
channels (visuals, ads, posters)

> Pilot research: short U&A, studying attitude and perception of
researched category in general

> Studying hardly reachable target audiences

> Research directly connected with Internet-environment (for instance,
web-sites testing, banners, blog sphere studying, etc).

> Qualitative online research is also an optimal option when terms are
limited or the research budget is relatively small
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Conclusions
Application spheres vs methods

Objectives Recommended methods

Advertisement materials testing (TB ads, posters,
advertisement in magazines, banners)

e online focus group or online
forum

Web-sites testing

e with consumers —online forum

e with experts — expert online
interview or Delphiblog

Pilot market/category research, U&A, studying of research,

category attitude and perception in general or to a
brand, product

Site-Sonar
e online forum

Expert research

e online expert panel
e online expert interview
e Delphiblog

Studying “sensitive” topics — social problems, finance,
health, sex, etc.

e online forum
online interview
e Site-Sonar

Studying hardly reachable target audiences (high income
target groups, niche target audience, reachable in the
Internet)

online forum
online interview




Thank you for your
attention!




