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Ukrainians greeted 2010 with a major increase in optimism. According to the survey run in December 2009,
the Consumer Confidence Index (CCI) grew 7.9pp to 73.5. This is 19.6pp higher than the CCI stood in
December 2008. This noticeable improvement in the consumer mood at the end of 2009 could be a reflection
of seasonal factors with the onset of holiday fever and anticipation of the presidential election, or it could be
the result of a real improvement in the confidence of Ukrainian consumers in their jobs and in their futures. In
affirmation of the latter assessment, expectations of changes in unemployment saw a major improvement,
falling 17.8pp to 121.7.

Among the components of the Index, the highest rise, 9.6pp to 65.8, was in assessments of the current
situation (ICS). Economic expectations (IEE) improved only slightly less, rising 6.8pp to 78.7. Even
inflationary expectations improved among Ukrainian consumers in the last month of 2009, falling 2.0 to 180.5.
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Dynamics of the Consumer Confidence Index in Ukraine
Month, year Consumer Indexof the Index of Economic Indexof Indexof
Confidence Index  Current Situation  BExpectations (IEE) Inflationary BExpectations of
(CCly (ICs) Bxpectations (lIE) Changes in
Unemployment
(IECU)
12°09 73.5 65.8 78.7 1805 121.7
11°09 65.6 56.2 719 1825 1395
12°08 53.9 56.0 52.6 1837 165.2
Sources: GFK Ukraine, International Centre for Policy Studies

To subscribe to the full version of the Consumer Confidence report, contact the International Centre for Policy
Studies.
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How the indices are calculated
From January 2009 consumer confidence survey is conducted on a monthly basis.

In Ukraine, the Consumer Confidence Index is determined through a random survey of domestic households.
The poll involves 1,000 individuals aged 15-59, an age group that represents 61.3% of Ukraine’s population and
the country’s most active consumers. A representative sample is selected by gender and age, also by type and
size of settlement. The margin of error is 3.2%.

To define the CCI, respondents are asked these questions:

1. How has the financial standing of your family changed over the last six months?

2. How do you think your family’s financial standing will change in the next six months?

3. Looking at economic conditions in the country as a whole, do you think the next 12 months will be good or
bad?

4. Looking at the next five years, will they be good ones or bad ones for the country’s economy?

5. In terms of large purchases for your home, do you think now is generally a good time or a bad time to make
such purchases?

Each of these questions is related to a corresponding index:

* Index of Current Personal Financial Standing (x1);

* Index of Expected Changes in Personal Financial Standing (x2);

* Index of Expected Economic Conditions in the Country Over the Next Year (x3);

* Index of Expected Economic Conditions in the Country Over the Next 5 Years (x4);
* Index of Propensity to Consume (x5).

Indices are constructed thus: the share of negative answers is deducted from the share of positive answers, and
100 is added to this difference in order to eliminate negative values. On the basis of these five indices, three
aggregate indices are calculated:

» Consumer Confidence Index (CCl) as the arithmetic average of indices x1-x5;
* Index of the Current Situation (ICS) as the arithmetic average of indices x1 and x5;
» Index of Economic Expectations (IEE) as the arithmetic average of indices x2, x3, and x4.

Index values range from 0 to 200. The index equals 200 when all respondents positively assess the economic
situation. It totals 100 when the shares of positive and negative assessments are equal. Indices of less than 100
indicate the prevalence of negative assessments.

To determine the Index of Expected Changes in Unemployment (IECU) and the Index of Inflationary
Expectations (I1E), the respondents are asked these two questions:

1. Do you think that within next 12 months the number of unemployed (people who do not have job and are
looking for work) will increase, will remain roughly the same, or will decrease?

2. How do you think that prices for major consumer goods and services will change in the next 1-2 months?
The IECU and the 1IE are calculated thus: the share of answers that indicate a decrease of
unemployment/inflation is subtracted from the share of answers that indicate the growth of
unemployment/inflation, and 100 is added to the difference to eliminate negative values. The values of indices
can vary from 0 to 200. The index totals 200 when all residents expect an increase in unemployment/inflation.
GfK Ukraine is a Ukrainian research company, offering a comprehensive range of survey services and market
research in Ukraine, Moldova and Belarus. GfK Ukraine is a member of the worldwide GfK Group which is the
No. 4 market research organization worldwide. The Group has 115 companies covering over 100 countries.

The International Centre for Policy Studies is an independent research organisation whose mission is to
introduce public policy concepts and procedures in Ukraine. ICPS focuses on key programs of importance for
the reform efforts of the Ukrainian government
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